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We created the 100%
commission concept back in
1965. Now we have thousands
of Real Estate Executives and

hundreds of offices in more
than 24 countries wor ldwide.

We have many Agent

opportunities offering new
technology and state of the art
resources, We also have
Exclusive Franchise Locations
available throughout Florida.

For more information
contact Tom Esdale

Toll Free: 1-888-540-5300
TomEsdal e@ RealtyExecutives.com
wirn Rea ftyExecutives SouthemBegion.com

Here's one sales associate's creative solution

to getting homes sold.

Malte Strauss, of Southern Realty

Enterprises Inc. in Longwood,
knierwes what it means to call on

trouble sellng their homes,
and each wanted to buy a
home on the opposite side of
T TL

Strauss had an idea He sug
mested the partes swap properties.
For Strauss, the trade was an arganic
transaction. “My seller was able tounload
his larger property and at the same tme
found something that suited his needs™
The other customer, busy with prepara-
tons for a growing family, was eager to
get into a larper space “Itwas a perfect
match” says Strauss,

Meither transaction was a 1099 ex-
change The way it worked was that
Strauss tied the two transactions together
contractually so that each part of the trans-
action was contingent on the other. Closing
documents on the two transactions were
signed at the same time I one sitting, and

Matte Stmuss
Saothsem Reatty Entenprses
e, L omsgrwemsosn]

only after both transactons were
funded was the swap considered
successful,

Both parties sipned two
sets of documents for two
transactions: sale and pur-
chase on property A and sale

and purchase on property

B. The seller of property A
was the buyer of property B

and vice versa.

While Strauss had the foresight
to recopgnize the needs of both cus-
tomers, property trading isn't al-

ways a sure thing. “It’s a little bit like
playing the Lotra” says Strauss. “Tt can be
difficult, butit’s not mpossible o win”

Here are his tips for success:

’I Be creative. Keep an open mind
» and be willing to examine atypical

approaches to serve customers in come-

plex markets.

Communicate. If a seller agrees to

= a trade, communicate clearly the

delicate nature of the transaction and the
potental for the trade m collapse.

TECHHOLOGY

Must-have Safety App

Stay safe with this new app, designed by a

fellow real estate professional.

Michelle Jones, a sales associate with Realty Austin in Aus-
tin, Texas, has had her share of uncomfortable situations,
inCluding the time she was showing a wacant home, by
herself, and the prospective buwyer tried to kiss her Thank-
fullg, when Jones rebuffed him the buyer left guiethy. “No
one knew where | was; anything could have happened,”
according to Jones, who says thisis onhy one of many

uncomfortable situations she's experenced

Soon after, Jones and her husband decided to build a safety app that
wiould allew real estate professionals—and amyone in potentally dangerous
situations—to easity call 91, record information and locate local hospitals.
Called Real Alert, the app is available for both iPhone and Android phones.

Real Alert is currenty available on iTunes and Android Market at a price
of 315949 Iit's listed in the “Lifestyle” category and is compatible with iPhone,
iPod touch, and iPad. Real Alert is available for download at funes

Jreal-alert/idd3 6455476 mi=8 or marketandroid.comy’

detaikrid=com. ealalert androfdifea ture =search_result.




